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/7 TARGET

The magazine 1S
distributed during the

fashion events through
sectoral trade fair circuits,

the network of business

partners and the Institute.
The target audience are

anyone who are curious

The Auxesia magazine,

’ promoted by Ferrari
AP Fashion School, holds the
G AR best contents elaborated

| by the students. Quality,
Professionalism, Ethics and
Passion are the values on

which the Ferrarni Fashion
School was founded. The

publication is launched
~every six months and gives

~a voice to all disciplinary
f .

educational environment.
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All  the contents

are shared through

the Ferrari Fashion
- School social media
|| platforms.

PARTNERSHIPS
All international corporate partnerships made during
the Academic Year.

DESIGNER’S PORTFOLIO
The corner of upcoming designer’s projects.

INSPIRATION & COLLABORATIONS
Fairs (Milano Unica, Mipap, Mifur, Micam) where
students promote their projects and partnerships
with brands.

ARTICLES AND INTERVIEWS FOCUSED ON TRENDS
WRITTEN BY MASTER STUDENTS

FASHION PORTFOLIO
The editorial projects created by the photographers
and the stylists.
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